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AbnormaLove
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Their designs are hard to miss. The 
way in which they create could be 
described as organic, but the results 
are anything but granola; their ideas 
formulate themselves and take on 
a life of their own. Expansive use of 
bold colors, manic-energy, universal 
spirit and raw talent propel graphic 
designers Abeer Zoumot and Noor 
Issa to live, eat and breathe art and 
design. As the viewing public, it’s 
their world and we’re all just visitors. 
With an abandonment of the concept 
of ‘I,’ abno (read: Abeer, Noor) shows 
us that their brand of graphic design 
is about allowing paths to unfold and 
having that one, singular love. 
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REVIEW:AMMAN Let’s not pretend. 
Most people know you guys have 
been best friends for a long time, so 
it’s not surprising that you’ve built your 
careers under the same umbrella. How 
did it start for you?
Abno:Designs It started when we 
became friends in the 6th grade. [After 
graduating high school] we traveled to 
Toronto to continue our art studies and 
ended up taking the same major by 
coincidence. Abeer at Ontario College 
of Art and Design, and Noor at the 
International Academy of Design which 
were five minutes apart, walking. 

R:A Did the company start 
at University? 
A:D We don’t really consider [abno] a 
company. It’s more of a lifestyle, which 
makes it hard to determine exactly 
how and when it started. We’ve been 
creating things from before we can 
even remember . . . everything came 
so naturally. It was something we loved 
doing together without labeling it; it 
never felt like work.

R:A But if you had to pinpoint it, when 
would you say the idea for abno was 
born? 
A:D Once, while we were chilling with 
friends, we dreamt of having abno – a 
name that started as a joke. We weren’t 
really sure about the name at first, but 
after realizing that the first two letters 
of our names put together spelled the 
beginning of the word ‘abnormal’ – 
which in the English dictionary means 
unconventional, deviating from what 
is normal or usual – we were 100% 
convinced about the name. 

R:A What was your first project under 
the new moniker?
A:D We had done a lot of small projects 
together before starting abno. An 
exhibition at the Ontario College of Art 
and Design (OCAD) was one of our first 
serious projects in which we created 
twelve advertising campaigns. Hours 
and hours of thinking, no sleep and a lot 
of hallucinations and laughs.

R:A Twelve campaigns? Where did you 
find your inspiration?
A:D Nature, fashion, great work, 
traveling, past experiences, the stories 
we create in our heads and in all the 

smallest details. Camping and being out 
in the wilderness for more than a couple 
of days inspires us a lot and leads us to 
some big realizations.

R:A Boundless inspiration! So that 
must mean your work has unbound 
meaning as well. Does it? 
A:D Our work has more to it than just 
aesthetics. [We try to] use design for a 
purpose and to call for action. We like to 
contribute whenever we get the chance 
to. It takes us away from our computers, 
which is always a fun thing to do. 

R:A Speaking of a call for action, is 
there a cause close to abno that you 
donate your time and art to? 
A:D We always stand for different 
causes depending on what comes our 
way. We’ve done things for woman’s 
rights, woman’s equality, health 
awareness, education and bridging the 
gap between West and East Amman. 
We are also big supporters of young 
people opening up new businesses. 
We contribute by helping them out with 
branding.

R:A Your style of work seems like 
it just flows unrestricted; as if each 
project comes and goes as it needs to 
without manipulation. What projects 
are you currently working on that 
most represent what you stand for as 
designers?
A:D Currently we have the 7ub1 project. 
The 7ub1 t-shirt is a free-spirited initiative 
to express our concerns about the 
world’s status. We collaborated with Jo 
Bedu to create this t-shirt as a medium to 
unite all human beings as one. It’s made 
in the hope of changing human behavior 
and feelings towards each other. We are 
all human beings with different beliefs. 
What we’re saying is let’s all unite and live 
the one love concept. 

R:A Every day that passes becomes 
history, so where do you see abno 
going? Where are you hoping to be 20 
years down the line? 
A:D We are hoping to continue doing 
what we do and how we do it, no matter 
how much abno grows. We would love 
to keep designing our days away and 
coming up with great ideas, to uplift 
people’s spirits and raise the standard of 
visual communication in our country.
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Bob Marley said it first (and as some may argue, he said it best) but abno is saying it 
again . . . in Arabic. Life doesn’t have to be so serious; it can be anything (or anywhere) 

your colored imagination will take you. We’re all the same, with different ways of 
expression and abno is showing us how to branch out. For them, living free is just a 

matter of accessing the soul. . . and the (one) love. 
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